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OPENING AND ABOUT ESOMAR

ALINA SERBANICA, PhD
ESOMAR Representative, Romania
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The global
voice of the
data, research
and Insights
community.
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The only truly global
association for the research and

iInsights profession.
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ESOMAR is a community of
45,000 data, research and insights
professionals from 130+ countries.
Together we make up a group of
International experts growing and
evolving our industry.



ESOMAR

Eyafd MARSORRLEES

clients, decision makers, suppliers,

data, research and insights professionals
from all over the world.
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Seafrch with ANA

The first artificial intelligence’search engine
formarket research.
Discover content from—(,500 videos,
papers, books, reports, webinars-spanning 70 years
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